
How do B2B enterprises acquire 

the right customers through 

E-mail Direct Marketing 



01 
Measure your EDM 
campaign 



Nightmare... 
 

Typical questions that keep marketers and companies awake at night: 
 
“Was my campaign a success?” 
 
“How to make my email open rate and click-through rate higher?” 
 
“How can I measure the results？” 
 
“How can I track the follow through？” 
 
“How do I follow up with the responses effectively？” 



Indicators to measure your EDM campaign 

Delivery rate refers to the 
percentage of mail successfully 
delivered to customer's inbox.  
• It is the most basic premise in 

EDM campaign- how can 
customers engage with you if the 
emails cannot land in their inbox 
at first? 

• There are many reasons affecting 
the delivery rate. At present, 
most of the e-blast problems are 
due to the delivery. Ringier has a 
stable and efficient delivery 
server, which can keep the 
delivery rate higher than 90%. 

1 
Sending 

No. of successful sending 

No. of open 

No. of click 

Click rate reflects the degree of customer 
interest in e-mail content. 
• There are two popular methods to calculate, 

one is CTR (click/successful sending), the other 
is CTOR (click/open). 

• Accuracy of sending data is still a factor 
affecting click-through rate.  

• In addition, layout design of content, polishing 
of copywriting and action guidance(such as 
click-on instructions/buttons) have important 
effects on user's click-through behavior. 

3 

Leads generation funnel 

Open rate tells you how many people 
are opening your emails. 
• The factors affecting open rate include the 

accuracy of sending data (industry, position, 
etc.), sender's title, subject line , sending 
time, etc. 

2 



What message can be sent to your target customers by EDM? 

* EDM usage by Ringier customers 

 Companies are using Ringier's EDM services and data bases to introduce new products, new applications , 

product demos to generate sales inquiries. There is a also an increase to invite prospective customers to  

attend their own events or product launches 
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Performance of content types 

 Throughout the four categories of EDM content, white paper is the most effective way for enterprises to obtain high quality 

customers. 
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Performance of different sending time 

Delivery rate 93.26% 92.50% 92.39% 91.33% 90.95% 90.43% 

Open rate 12.33% 12.98% 12.80% 13.11% 11.47% 10.49% 

CTR 1.54% 1.73% 1.56% 1.75% 2.34% 1.03% 

CTOR 12.49% 13.3% 12.2% 13.4% 13.87% 9.8% 
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 In 2018, 32% of companies chose Wednesday to blast EDM. In theory, we all think Wednesday is more suitable, but the 

actual data show that crowded Wednesday didn’t make performance better. Therefore, Tuesday and Friday are also 

optional blast time. 



How to follow up to customers who showed interest? 

Those who opened your emails indicate that they are 
interested in the content of your mail but the interest is 
not strong enough. 
 
All you have to do is to send a follow-up email to these 
customers thus  bringing more opportunities to generate 
more qualified sales leads. 

Sending 

No. of successful sending 

No. of open 

No. of click 

Action! 

Leads generation funnel 



A Great Opportunity to nurture sales leads: A FREE follow-up E-mail 

Chinese language  EDM English language  EDM 
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  A follow up email reaches a data base that has already actively demonstrated an interest in the offering. By sending a 2nd 

email with additional content and a "call to action" will greatly improve the results and move prospects along the sales path. 

 Ringier  is providing customers a free follow-up blast  to those who open the first blast!! 
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Hot Cases 
Create quality EDM content 

to improve your ROI 



Subject：Friesland Campina (Frisian Flag Indonesia) - 

Online Auction of Surplus Packing, Filling & Dairy 

Process Equipment 

Delivery rate： 91.93% 

Open rate： 12.85% 

Click/successful sending：3.55% 

Click/open：27.59% 

Highlights 

 This is a EDM about the company and product introduction with 

clear classification and the appropriate proportion of the text 

and pictures. 

 The pictures are arranged neatly and do not affect reading 

experience. 

 The call to action button is eye-catching. Click for detail>> 

    Product/service introduction- Case 1 

http://edms.industrysourcing.com/client/18/apac1805/apac1805.htm


Click for detail>> 

Subject：[FIRSTNAME], 非织造行业解决方案分享 

Delivery rate： 91.17% 

Open rate： 13.30% 

Click/successful sending：2.45% 

Click/open：18.43% 

Highlights 

 The subject line points out the focus of the EDM– sharing a solution. 

 Main content of this EDM is detailed product introduction, and the 

important features of the product are presented one by one. 

 No extra links: 1) The company name link to the showroom page, 

therefore increasing the showroom exposure; 2) Interested readers 

can directly contact the customer according to the contact 

information. 

    Product/service introduction- Case 2 

http://edms.industrysourcing.com/client/18/SAF1805/SAF1805.htm


Highlights 

 The “countdown 8 days” in subject line creates a sense of urgency that 

prompts readers to open the mail. The 3 keywords of company name, 

"50th Anniversary“ and "Open Day“ went straight to the theme. 

 The picture of stage curtain is both interesting and effectively 

attracting readers to sign up. 

 The obvious registration button is convenient for the reader to 

register. 

    Event/Exhibition Invitations - Case 1 

Subject： 

倒數8天- 美國赫可50周年慶開放日(2018-01-19 星期五) 

Delivery rate： 95.15% 

Open rate： 13.14% 

Click/successful sending：2.66% 

Click/open：20.22% 

Click for detail>> 

http://edms.industrysourcing.com/client/17/hurco171218/hurco171218a.htm


Click for detail>> 

Highlights 

 This is an invitation to the University of Chicago Business School event. 

The subject line directly explained the time and venue of the event. 

 The overall design is simple and elegant, following the main color of the 

organization's logo. 

 Except the picture on top, the content of this EDM is full text, which is in 

line with the reading habits of business people. 

 The call to action button is eye-catching. 

Subject：Chicago Booth Invites You - Taipei Info 

Session, October 3, 2018 

Delivery rate： 90.81% 

Open rate： 15.80% 

Click/successful sending：3.18% 

Click/open：20.86% 

    Event/Exhibition Invitations - Case 2 

http://edms.industrysourcing.com/client/18/anniversary1809/anniversary1809.htm


White paper case 

Subject：干货奉送！工业自动化十大黄金教材~学习

传感器、测量仪、PLC等基础知识 

Delivery rate： 92.13% 

Open rate： 13.6% 

Click/successful sending：2.27% 

Click/open：17.98% 

Click for detail>> 

Highlights 

 This is a white paper mail that provides industry basic textbooks 

downloading. 

 The "Top 10 Basic Textbooks" are listed one by one, concise and clear 

 Every textbook is attach a call-to-action button 

 There are more detailed buttons at the bottom to give readers more 

choices clearly. 

https://www.keyence.com.cn/RGweb180327


Click for detail>> 

Others Case 

Highlights 

 The release of the company's regular e-newsletter, which gathers all 

the information during a certain period of time; 

 The overall page is divided into different blocks, so the layout won’t 

be  messy because of too much content. 

Subject： 号外！MULTIVAC NEWSLETTER正式上线，内

外资讯一手掌握 

Delivery rate： 93.45% 

Open rate： 10.19% 

Click/successful sending：1.21% 

Click/open：11.83% 

http://edms.industrysourcing.com/client/18/multivac1805/multivac180518.htm


Dos & Don'ts 

Clear distribution of columns and 
concise content 

Pictures do not exceed 40% of the 
total page 

Key information should be put in 
the top left corner 

Don’t forget the “Call to Action” 

Too much fancy color and background, 
text and pictures mixed together 

Wide use the color of red, risky to be 
treated as spam 

Using "free", "promotion" and other 
advertising-oriented words. 

Long subject line, it is recommended 
within 25 words 
 

Progressive improvement makes great result! 



我们的服务 
因为专业 

03 
Our Service 
Precision Marketing Based on 

Strong Database 



Count on Ringier's Direct Email Service to target your key  prospects for your 

marketing campaigns, events, research,  and custom projects. 

Your message always on target! 

Ringier Direct E-mail Blast  

Right Targeting 

• Focus your online marketing efforts 

to a highly targeted  group of 

potential customers. 

• Selection by region, country, 

industry, job function and company 

type. 

Flexibility 

• Choose your timing down to the 

hour 

• Test A/B split-alternate messages, 

subject matters etc. 

Extensive Quality Database 

• With a database of over 485,000 

quality readers engaged in 

manufacturing in China, Asia, and 

the Middle East. 

Generating Awareness and Leads 

• Leads Report available within a week (3-5 
days). 

• Segmentation of your leads by interest (by 
clicked links on 

• your Direct E-mail Blast). 

• A second follow-up email will be sent (*) to 
all recipients  who have read or clicked on 
the first Direct E-mail Blast. 

(*) E-mail template and subject to be provided by Client. 



400+ 

Corporations chose Ringier 
direct E-mail service 
 

800+ 

Featured E-mail content blast 

3.9 M+ 

Reached professionals 

Remarkable Figures in 2018 
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Process of EDM execution 



Further information, please contact: 

Vivian Wei 

+86-21 6289-5533 x178 

Ringier Trade Publishing Ltd, Shanghai 

About Ringier 

Ringier Trade Media Ltd. is a leading B2B industrial information provider, providing industrial leaders in China, Asia and 

the Middle East with the technical information, solutions and applications they need to improve their manufacturing 

and marketing capability through multiple media platforms that include print (industry trade journals), online 

(www.industrysourcing.com), events, digital marketing, iPad, iPhone and Android devices.  

 

With award winning editorial content that cover 18 major manufacturing sectors such as Plastics& Rubber, 

Metalworking, Coatings & Ink, Household & Personal Care, Packaging, Pharmaceutical, Food & Beverage, Smart 

Manufacturing, Automotive, etc. The company has been successfully linking buyers and suppliers in China, Asia and the 

Middle East and the rest of the world to the mutual benefits of all parties. 


